Growth triggers in the
US salmon market




Mowi in brief

One of the world’s leading seafood companies

(#1 measured by market capitalisation) The world’s largest producer of Atlantic salmon,

502,000 GWT in 2024

#1 on sustainability (Coller FAIRR) (~2.9 billion meals per year)

Fully integrated value chain Listed on Oslo Stock Exchange HQ in Bergen, Norway

Revenue and other income (EUR bn) Harvest volume Atlantic Salmon (KGWT) Operational EBIT (EURm)
55 5,6 502 1005 1028
4,9
475 829
4,2
41 . 466 464 721
436 440 528
338

2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024

Page 2 Note: Harvest volumes in Gutted Weight Tonnes (GWT) MQWI



The mission of the MOWI brand:
De-commoditising the salmon category

«  More value for consumers
—  More choice
—  More innovation

— Higher quality

*  More value for customers
—  New shoppers
—  Higher shopping frequency

— Higher basket value

*  More value for Mowi
—  >30% price premium to private label
—  More shelf space for the category

—  New PL business with category management

60

TR MQWIT




e L ey il e T i R ~

OFFRE
SPECIALE

OFFRE
BAATEESY L] SPECIALE

SAUMON % ¢ . X e S / » . ’ '. - - 3 MQWl

. ,E‘I.EV!WS FUMAISON LENTE AU BO/S DE WETRE " ~ 2 SIGNATURE
: X , = : < 5 = tesoi wedzeny na gorgeo Pig
: , ek » == SMBK 7 | mamrer W Modan,

iBgerducher! SANS ARETee
SWITNE N \ -
. Fovcliv REPARE 4
e s = J " SUr-Ugr
ALemresss 3 o S —

4= Fiord-Lochs he

o POIVRE DOUX

SPME ey
(ACHSFLEL Ty

et

% Ao .

o IR N \ . 3 A CERO
g wORWES ‘ _ R
= ;

SIGNATURE ___

pavé Royal x2

ARLIES




* A GLOBAL

N

in 17 markets { " sAIMON

BRAND




Market Size in fons WFE

The US market for Atlantic salmon is the world's largest, representing 22% of global
consumption. Per capita consumption at modest 1,9kg in 2023

" Market size
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The US market is open to “all” origins, but Chile is the main supplier

US market shares in 2024 (volume)

Faroe Islands

47 \ Others
10 %

Chile is the main supplier

UK « Supplies mainly fo the retail segment. Most important origin for pre-
3% packed products
» Decreasing market share over time
« Canada supplies mainly the northeast and the west coast
+ Both Food service and retail
» Decreasing market share over time
« Norway, Scotland and the Faroes are considered “high end”
USA Canada + Strong position in high end food service (sushi, etc)
1% 13% + Norway increasing volumes to both food service and retail

Logistics cost more important factor than for Europe
+ Air freight necessary for most origins makes prices in the market higher
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US demand has grown faster than European demand over the last 7 years.

US Demand has grown with a CAGR of 7% vs 5% in Europe since 2017 Cost of living crisis in 2023 and 2024 has reduced US demand, especially in Food Service
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Salmon is popular among young affluent US- consumers

Annual Home Consumption Frequency US Consumers

20
18
16
B Under 50K
14 M 50-150K
12 B Over 150K
10
8
6
4
2
0
GenZ Millenials Gen X Baby Boomers
and older
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Our Facilities and Logistics Network = Belfast, Maine

ONJARIQ 0 QUEBEC

Miami, Dallas, Maine.

Mowi: USA can Deliver to any
DC in the USA.

@L2 i BSF  MQWI
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Offline vs. Online Grocery

Offline Grocery Sales ($B) Onine Grocery Sales ($B)

33.1% '18-26 CAGR

0.7% ‘18-26 CAGR
$1,022

2018 2019 2020 2021 2022 2023 2024 2025 2026 2018 2019 2020 2021 2022 2023 2024 2025 2026

“Affluent households shopping online for groceries - “Walmart is seeing significant growth in higher income

at Walmart spend 1.5 fimes more each month than s shoppers utilizing our E-commerce Platform and Online
households in the lowest income bracket, making ”
Rewards Programs

them a very attractive customer segment to target
and win over ...". A\ A John David Rainey, Walmart CFO

Tom Ward, Executive vice president and chief eCommerce officer,
Walmart U.S.

13 Source: Incisiv, North America Grocery Digital Maturity Benchmark, 2022. This data is the property of Incisiv Inc. MQW I



MOWI Ecommerce Presence 2024

amazoncom
~—"7

L] p
@ ‘ Customer reviews
Yodedededr 4.7 outof 5
> 15,524 global ratings
5star 80%
4 star 1%

S instacart

98% 1,500+ 6,000+ ~600k

U.S. HH reach Retail partners representing Brand partners Shoppers
85+% of U.S grocery sales

bsna 4 <T0%

Avera?e number of  Share of sales large
Average order monthly oders from  baskets;»50% share
value in Q1 IC+ members small baskets
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Changing consumer habits represents a great potential in the US Salmon market

15

Young affluent consumers love salmon

Taste, convenience and health are key drivers

New channels and product format favours
salmon

Consumers interaction and communication is
key

« Advertising, Social mediq, in store activities, e-
commerce integration
* Product development and innovation is key

Mowi brand is opening up new segments and
channels

MOWI
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